
rafael trintinalia
a.k.a “Rolito”

Casion Tech Goodies
User Experience Lead (May 2015 -  Present)

• 	 Responsible for  everything related with UX/UI  and managed the development 
team in key projects,  working hand in  hand to accomplish the best  results .  

• 	 Worked for  several  b ig companies such as Heineken,  Spot i fy ,  Subaru,  Coca-Cola 
and many others,  being responsible for  report ing the results  to al l  stakeholders 
from the concept  and discovery process,  to creat ing the solut ion and throughout 
the development. 

• 	 Created and managed Casion’s  UX process,  choosing the r ight  tools  for  each 
s i tuat ion so the team could be as product ive and eff ic ient  as possible,  always 
keeping in  mind user-test ing every step of  the way. 

• 	 Worked s ide by s ide with cl ients,  always advocat ing about  responsive design, 
mobile  f i rst  and,  obviously,  user  exper ience. 

• 	 Evangel ized UX to partners and cl ients,  prepar ing workshops for  their  teams 
(occasionally  for  d irectors  and high-level  staff )  so they could understand the 
importance of  UX matur i ty  in  big companies nowadays.  

• 	 Despite the lead role,  I ’ve worked “hands-on” in  cr i t ical  and strategic  projects, 
creat ing wireframes and prototypes with low and/or h igh f idel i ty.

• 	 Collaborated in  the creat ion of  PAVETT,  a  Casion solut ion for  data consol idat ion 
and v isual izat ion that  uses storytel l ing to report  campaign’s  results .  I t ’s  used 
by companies l ike McDonald’s ,  Renault ,  Petrobrás,  Natura and others.  I  was 
responsible for  creat ing the product  logo,  style guide,  and i ts  hybr id mobile  app 
(understanding the user’s  needs,  the campaign’s  KPIs,  mapping the user  f low , 
prototyping a solut ion mobile  f i rst  that  also worked in  desktop devices,  apply ing 
the style guide to the solut ion and apply ing new user  test ing cycle) .

experience

• 	 Great  presentat ion sk i l ls ,  able to present  results  for  C-level  stakeholders and 
cl ients. 

• 	 Background in  creat ing presentat ions for  sales pitch. 
• 	 Exper ience with project  management using agi le  processes. 
• 	 Big defender of  mobile  f i rst ,  gr ids and responsive design (having knowledge of 

Boostrap and other  frameworks) ,  mater ial  design and design systems. 
• 	 Exper ience with frontend development (HTML5,  LESS,  SASS/SCSS,  Javascr ipt) , 

understanding of  some backend languages (PHP,  ASP.NET C#)  and SQL. 
• 	 Prof ic iency with Adobe Suite (Photoshop,  I l lustrator ,  InDesign,  XD),  Sketch,  Axure, 

InVis ion Studio,  Marvel ,  and also prototyping using HTML/CSS/JS (responsive 
and mobile  f i rst ) .  Worked with J IRA,  Trel lo,  MS Off ice,  MS Vis io,  Google Suite  and 
others.  In  my opinion,  tools  are means to an end,  so I  bel ieve we need to use the 
one that  f i ts  the job. 

• 	 Exper ience as a  teacher  ( indiv idual  or  group)  that  can help evangel ize UX and 
other  subjects  throughout the company through classes and/or workshops. 

• 	 Very communicat ive and always try ing to integrate teams so that  everyone works 
with the same mindset.  Teamwork is  essent ial  to success. 

• 	 Sel f- learner,  proact ive and always taking in i t iat ive to achieve the best  results  for 
the project  and the company as well .
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Dafit i
UX Special ist  (Apri l  2014 -  Apri l  2015)

• 	 Created the tool  that  al lowed A/B Test  standardizat ion throughout the whole 
company.  A development team wasn’t  avai lable at  the t ime,  so I ’ve developed the 
MVP using Bootstrap and PHP with MySQL,  afterwards tra in ing al l  Product  Owners 
to use i t .  

• 	 Worked directly  beneath the Head of  UX.  I ’ve been charge of  gather ing the 
designers and create the UX team for  the company and helping them in the 
transit ion. 

• 	 Collaborated with the e-commerce redesign,  being responsible for  the cart ,  login, 
register ,  checkout  and success page.  Also,  I  have created the new concept  of  the 
user’s  “My Account” ,  working with many teams l ike IT,  CRO, BI ,  CX,  Logist ics  and 
Payment to solve business problems and address the user’s  pain points. 

• 	 Created a hybr id spreadsheet  that  was useful  to al l  the teams involved: 
»» 	Development team: to understand each component of  the interface (alongside 

with the wireframes and “look and feel” ) ; 
»» 	BI  team: to implement tags using GTM;
»» 	Copyr ight  team: to review the transit ional  messages;
»» 	QA team: to check everything having a concise guide in  hands.
»» 	UX team i tsel f :  to  keep tracking of  the status of  other  teams. 

• 	 Worked with the mobile  squad creat ing the new mobile  app that  helped increase 
sales in  more than 40%  on the new platform. 

• 	 Responsible for  al l  the user-test ing process:  creat ing,  planning,  apply ing and 
shar ing results  with C-level  stakeholders in  every project  I ’ve been involved.

• 	 Worked very close with the BI  and Recommendat ion team to create the clusters 
that  ref lected the UX/CX Personas. 

• 	 Collaborated with the Brand team to achieve a focus group to understand the 
cl ient’s  percept ion of  Daf i t i  and,  at  the same t ime,  get  qual i tat ive information that 
helped us improve our  personas. 

• 	 Achieved a new concept  for  product  categor izat ion using facets,  al lowing 
products  to be easi ly  “tagged”,  removing every constraint  when inputt ing new 
i tems in  the ERP and helping the f i l ter  in  the e-commerce.  The project  was 
considered so innovat ive that  i t  was used by other  Daf i t i ’s  branches in  LATAM. 

Casion Tech Goodies
UX Consultant (March 2013 -  Apri l  2014)

• 	 Managed the design process of  Banco do Brasi l ’s  Commercial  Board’s  Intranet,  in 
which I  was able to interv iew the stakeholders,  develop personas,  research and 
pr ior i t ize funct ional i t ies,  apply card sort ing,  created prototypes for  user  test ing 
and,  after  working with the bank’s  developers in  the implementat ion,  help with 
the QA process.

• 	 After  the new website for  TVMed,  Casion was responsible for  creat ing the 
streaming tool  so the cl ients  were able to watch the medical  symposiums 
anywhere.  I  interv iewed the cl ients,  the technical  team that  recorded and edited 
the v ideos,  created the personas and user  journeys,  developed a responsive 
prototype (HTML/CSS/JS)  for  user  test ing and,  after  everything val idated,  I ’ve 
worked with the development team to f in ish the tool . 

PWI -  Password Interativa Sistemas Ltda
Marketing Manager /  UX Designer ( January 2012 -  September 2013)

• 	 After  2  years working in  the web department,  proact ively,  I  took the responsibi l i ty 
to improve PWI’s  brand as Market ing Manager,  also working as UX Designer  to 
opt imize their  softwares (ERP,  POS,  e-Commerce,  etc) .

• 	 Redesigned al l  the internal  mater ials ,  creat ing new folders of  their  products  and a 
brand new company portfol io  for  the sales team. 

• 	 Once achieved the brand’s  consistency,  I  created their  new website us ing card 
sort ing to understand how the user  comprehended the products  and taxonomy 
(always having the SEO team as a  great  partner) ,  and user-test ing in  every design 
cycle.

• 	 Redesigned their  e-commerce solut ion for  B2B and B2C with a  complete mobile 
f i rst  focus,  also prepar ing the app so their  ERP and POS cl ients  could have results 
sel l ing their  products  on the web. 

• 	 Always advocat ing about  UX,  I  prepared a complete course that  explained the 
importance of  user-centered design while  creat ing solut ions for  their  c l ients  and 
how to implement the main tools.  There were 4 classes and even the company’s 
partners part ic ipated. 



PWI -  Password Interativa Sistemas Ltda
UX\UI Designer /  Project  Coordinator (November 2009 -  December 2011 )

• 	 Worked as UI  designer  in  web projects,  being responsible for  br ief ing the cl ient , 
understanding the technical  l imitat ions of  the projects  and del iver ing a design 
presentat ion for  val idat ion. 

• 	 Del ivered HTML/CSS/JS of  the designs for  the backend team. 
• 	 After  9  months in  the company,  I  became project  coordinator  and I  was 

responsible for  supervis ing al l  the designers in  their  processes. 
• 	 Started implementing the concept  of  wireframes to val idate with the cl ient  before 

the “look and feel”  process.  Then,  we started apply ing user  test ing and,  in  some 
cases,  card sort ing for  b ig websites. 

• 	 Mobile  phones were increasing market  penetrat ion,  so I  studied the subject  and 
helped the frontend team beginning apply ing responsive design for  the new 
platforms. 

• 	 Not iced that  the company didn’t  have a concise brand,  I  presented a plan to 
create a  Market ing Department while  st i l l  working as UX designer  to help the 
company as a  whole that  was accepted by the partners.

W8b Websolutions
Senior Partner /  Project  Manager (Apri l  2007 -  September 2009)

• 	 Worked coordinat ing teams,  from kick-off  meet ing to understand the cl ient’s 
object ives,  d iscussing and analyz ing which points  of  the project  could be 
opt imized,  to also suggest ing new solut ions. 

• 	 Responsible for  creat ion and administrat ion of  onl ine campaigns,  developing 
and sending e-mail  market ing and newsletters  also creat ing banners and several 
d igi tal  mater ials . 

• 	 In  charge of  new employee’s  tra in ing,  explaining our  processes and object ives. 
• 	 Worked as UI  designer  in  web projects,  being responsible for  br ief ing the cl ient , 

understanding the technical  l imitat ions of  the projects  and del iver ing a design 
presentat ion for  val idat ion. 

• 	 Del ivered HTML/CSS/JS of  the designs for  the backend team. 

Academia Musical EVOLUTION
Senior Partner /  Educational  Coordinator (Apri l  2001 -  May 2008)

• 	 Created a teaching methodology for  guitar  students of  al l  levels. 
• 	 I  was responsible for  the company’s  v isual  ident i ty  and communicat ion.  

Freelance
Marketing & Web Consultant ( January 2005 -  May 2007)

• 	 Restructured small  companies’  brands,  reposit ioning and eventually 
reformulat ing their  v isual  ident i t ies. 

• 	 Developed websites,  business portfol ios,  d ig i tal  mater ials  for  tra in ing and 
general  courses.

• 	 Responsible for  the communicat ion department of  Pers ianas COLORADO, 
reshaping their  ent i re  v isual  ident i ty.  Also,  I ’ve developed the campaign “Leather 
by Jorge Bittar”  and “COLORADO PROFESSIONAL” for  ARTEFACTO 2005’s  catalog 
and advert isements.  

Universidade São Judas Tadeu
Assistant Art  Director (November 2003 -  December 2004)

• 	 Worked in  several  projects  for  the Univers i ty 
• 	 Performed some jobs for  small  and medium local  companies. 



languages
English
Native or bi l ingual  level

Portuguese
Native or bi l ingual  level

Spanish
Intermediate level

courses
B3 – BMF School
Behavioral  economics (2018)

Mercedes Sanchez (UX All iance)
UX Cert i f icat ion for PM’s [PM-1 ,  PM-2,  PM-3] (2017-2018)

Semantics
Understanding Cognit ive Biases (2018)

FIAP
Design Thinking (2017) 

Agile Trends
Working with Agile UX (2016)

Miami Ad School
User experience course (2014)

Overfora
Understanding Customer Journeys (2014)

Dialog
Practical  guide of  User Test ing (2014)

Reset Labs
UXDay – UX in the real  world (2014)

Caelum
User Experience Design (2013)

education
Faculdade Impacta Tecnologia
Post-graduation:  Information Architecture and User Experience (UX)
(August 2014 – pending)

Universidade São Judas Tadeu
Bachelor of  Social  Communication:  Special izat ion in Advert is ing and Propaganda
(January 2001 – December 2004)

ETFSP – Escola Técnica Federal de São Paulo
Technician:  Special izat ion in Mechanics
( January 1995 – December 1999)


